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ABSTRACT
This study explores the ethical business practices exemplified by Prophet Muhammad
(PBUH) and their relevance in contemporary trade. It identifies four key principles:
honesty and transparency, fair treatment of customers and partners, trust and integrity,
and accountability and justice. The purpose of the study is to examine how these
principles can inform modern business ethics and provide a moral framework for
sustainable and fair trade. The research methodology involves a qualitative analysis of
historical texts, including Hadiths and biographical accounts, to extract ethical teachings
relevant to trade practices. Additionally, contemporary case studies of businesses
inspired by Islamic principles are analyzed to illustrate practical applications of these
teachings. The findings highlight the enduring significance of Prophet Muhammad’s
(PBUH) ethical standards in addressing current challenges such as corruption and
exploitation in business. The study concludes that adopting these principles can enhance
corporate social responsibility and foster trust in commercial relationships.
Recommendations include incorporating ethical training based on these principles into
corporate strategies, developing supportive policy frameworks, and promoting research
on Islamic business ethics in academia. By embracing these values, businesses can
contribute to a more equitable and sustainable global economy.
Keywords: Prophet Muhammad's PBUH, Ethical, Business, teachings.

INTRODUCTION
Prophet Muhammad (PBUH) was born in Mecca
around 570 CE into the Quraysh tribe, which was
known for its trading prowess. Before his
prophethood, Muhammad engaged extensively in
trade, which played a significant role in shaping
his character and ethical outlook. His early
experiences included working as a shepherd and
later managing trade caravans for Khadija bint
Khuwaylid, a wealthy widow. His reputation for
honesty and integrity earned him the title "Al-
Amin," meaning "the trustworthy" (Naeem, 2022).
Muhammad's trading activities took him to
various regions, including Syria and Yemen,

where he developed a deep understanding of
commerce and established strong relationships
with other traders. During pre-Islamic Arabia,
ethical practices in business were crucial for
maintaining trust among merchants and
consumers. The marketplace was characterized by
a lack of regulation, leading to widespread
exploitation and dishonesty. As such, ethical
behavior was not only a moral obligation but also
a practical necessity for successful trade (Ali &
Al-Owaihan, 2008). Muhammad's approach to
trade emphasized fairness, transparency, and
respect for all parties involved, setting a standard
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that would later influence Islamic commercial
ethics.
In contemporary trade, there is often a lack of
emphasis on ethical business practices. Many
businesses prioritize profit over integrity, leading
to issues such as fraud, exploitation of labor, and
environmental degradation. This trend highlights
the need for historical examples that can inspire
modern business ethics and provide guidance on
ethical conduct in commerce. The teachings and
practices of Prophet Muhammad (PBUH) offer
valuable insights into how ethical principles can
be integrated into contemporary business practices.
The primary objectives of this study are:
To examine the trade practices of Prophet
Muhammad (PBUH) and how they reflect ethical
standards.
2. To highlight the principles of ethical business
derived from his life and their relevance in today's
commercial landscape.
This study aims to link Islamic teachings to
modern business practices by demonstrating the
enduring relevance of Prophet Muhammad’s
(PBUH) principles in addressing contemporary
ethical challenges. By providing a moral
framework grounded in honesty, fairness, and
social responsibility, this research seeks to inspire
businesses to adopt sustainable and fair trade
practices that benefit society as a whole.

Literature Review
Foundational Principles of Islamic Business
Ethics. Sirat et al. (2024) highlight that the core
characteristics of Prophet Muhammad's (PBUH)
business practices include honesty,
professionalism, quality orientation, and a focus
on customer satisfaction. These principles align
with modern concepts of good corporate
governance, emphasizing transparency and
accountability (Adnan et al., 2013). The concept
of justice is central to Islamic business ethics, as
noted by Gümüsay (2015), who argues that
fairness in transactions ensures equitable
outcomes for all parties involved. Trust is
emphasized in both the Qur'an and Hadith, where
betrayal in business dealings is condemned
(Beekun & Badawi, 2005). The importance of
quality in business practices is reiterated across
multiple studies. For instance, Trim (2009)

discusses how the Prophet’s commitment to
quality and transparency serves as a model for
contemporary businesses aiming to build
customer loyalty. The literature consistently
highlights the role of social responsibility in
Islamic business ethics. Ali and Al-Owaihan
(2008) assert that ethical business practices should
extend beyond profit-making to include
contributions to societal welfare.

Gaps in the Literature
“Empirical Studies”: Much of the existing
literature is theoretical or conceptual in nature,
with a lack of empirical research validating these
ethical principles in real-world business contexts
(Sirat et al., 2024). There is a need for studies that
assess how these principles are applied across
different industries and cultural settings.
“Integration with Modern Business Practices”:
While some studies discuss the relevance of
Islamic ethics to modern business practices, there
is limited exploration of how these principles can
be systematically integrated into corporate
strategies and operations (Adnan et al., 2013).
“Impact Assessment”: There is insufficient
research assessing the impact of implementing
Islamic ethical principles on business performance
and stakeholder relationships. Future studies
could investigate whether adherence to these
principles leads to improved financial outcomes
and customer satisfaction.
The literature on Islamic business ethics
underscores the significance of Prophet
Muhammad’s (PBUH) teachings as a foundation
for ethical conduct in commerce. While key
themes such as honesty, justice, trust, quality, and
social responsibility are well-established, gaps
remain in empirical validation and practical
application within contemporary business
frameworks. Addressing these gaps can enhance
our understanding of how Islamic ethics can
inform sustainable business practices today.

Research Methodology
This study employs a qualitative and descriptive
research methodology to explore the ethical
business practices exemplified by Prophet
Muhammad (PBUH) and their relevance in
contemporary trade. The qualitative approach
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allows for an in-depth examination of historical
texts, including Hadiths and biographical accounts,
to extract key ethical principles related to trade
practices. Additionally, the research incorporates
a descriptive analysis of contemporary case
studies that illustrate how businesses inspired by
Islamic teachings implement these ethical
principles in their operations. By synthesizing
insights from both historical and modern contexts,
the study aims to provide a comprehensive
understanding of the impact of Prophet
Muhammad’s (PBUH) teachings on current
business ethics and practices. Data collection
involved a thorough review of relevant literature,
including scholarly articles and books, as well as
an analysis of real-world examples of
organizations that prioritize ethical conduct in
their business strategies. This methodology
facilitates a nuanced exploration of the subject
matter, highlighting the enduring significance of
Islamic ethics in today’s commercial landscape.

Trade in Pre-Islamic Arabia
Pre-Islamic Arabia, particularly Mecca, was
characterized by a unique economic and social
structure that facilitated trade. The region's arid
climate and lack of agricultural resources led to a
reliance on trade as a primary economic activity.
Mecca emerged as a significant trading hub due to
its strategic location along the caravan routes
connecting the Arabian Peninsula with Syria, Iraq,
and beyond (Metz, 1992). The city's economy was
primarily driven by the Quraysh tribe, who played
a pivotal role in the trade networks that flourished
in the region. The social structure of Meccan
society was tribal and clan-based, with the
Quraysh being the dominant tribe. This tribal
affiliation provided both protection and support
for merchants engaged in trade. The economic
activities were not solely limited to trade; they
also included pastoralism, agriculture in oases,
and some manufacturing, such as leather goods
(Shahid, 2018). The wealth generated from trade
allowed for the establishment of a social hierarchy
where affluent merchants held significant power
and influence within the community.
Despite the noble status associated with trade in
pre-Islamic Arabia, various unethical practices
were prevalent among traders. Common issues

included fraud, exploitation, and dishonesty.
Merchants often engage in deceptive practices to
maximize profits at the expense of consumers. For
instance, they would misrepresent the quality of
goods or use false weights and measures to
deceive buyers (Watt, 1986). Such practices not
only harmed individual customers but also
undermined trust within the trading community.
Additionally, exploitation was rampant in the
relationships between wealthy merchants and
poorer traders or laborers. Wealthy traders would
often take advantage of their economic power to
impose unfair terms on those less fortunate. This
created an environment where ethical
considerations were frequently overlooked in
favor of profit maximization (Shahid, 2018). The
lack of regulatory frameworks or ethical
guidelines further exacerbated these issues,
leading to widespread discontent among those
affected by such practices.
Prophet Muhammad (PBUH) was born into the
Quraysh tribe around 570 CE and became
involved in trade at a young age. His early
experiences as a trader were instrumental in
shaping his understanding of commerce and
ethical practices. Muhammad participated in
caravan trading expeditions that traveled to
regions such as Syria and Yemen (Watt, 1986).
These journeys exposed him to diverse cultures
and trading practices, allowing him to develop a
keen sense of business acumen. At the age of 25,
Muhammad began working for Khadija bint
Khuwaylid, a wealthy widow who owned a
prosperous trading business. His successful
management of her caravans earned him a
reputation for integrity and competence (Shahid,
2018). This partnership not only provided him
with financial stability but also allowed him to
establish connections within the trading
community.
Muhammad's reputation as "Al-Amin," meaning
"the trustworthy," became well-known among his
peers long before he received prophethood. His
commitment to honesty and fair dealings set him
apart from many other traders who engaged in
unethical practices. This reputation was crucial for
his success as a trader; clients and partners were
likelier to engage in business with someone they
trusted (Metz, 1992). The principles he adhered to
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during his trading years would later inform his
teachings as a prophet. Muhammad emphasized
values such as honesty, fairness, and
accountability—principles that resonated deeply
with those disillusioned by the prevailing
unethical practices of their time. His life as a
trader was a foundation for his later advocacy for
ethical business conduct within Islamic teachings.
The historical context of trade in pre-Islamic
Arabia reveals a complex interplay between
economic necessity and ethical considerations.
Mecca's role as a trading center facilitated
economic prosperity and highlighted significant
ethical challenges faced by traders. Prophet
Muhammad's (PBUH) early experiences in trade
equipped him with valuable insights into
commerce that would later shape his prophetic
mission. His reputation for honesty and integrity
stands as a testament to the potential for ethical
business practices even amidst widespread
corruption.

Principles of Ethical Business in Prophet
Muhammad’s (PBUH) Trade
Prophet Muhammad (PBUH) is often referred to
as "Al-Amin," meaning "the trustworthy," which
reflects his reputation for honesty and integrity in
trade. Historical accounts illustrate that he
maintained high ethical standards in all his
business dealings. For instance, when managing
Khadija's trading caravans, he was known to
provide accurate descriptions of the goods,
ensuring that buyers were fully informed about
what they were purchasing (Ali & Al-Owaihan,
2008). This practice of transparency not only
fostered trust but also set a precedent for ethical
trading practices in the community. Moreover, the
Prophet's commitment to honesty extended to
ensuring fair pricing. He would not inflate prices
unjustly or deceive customers with misleading
information about the quality of goods (Trim,
2009). His approach exemplified the importance
of truthful communication in transactions, which
is vital for establishing long-term business
relationships and fostering a positive reputation
within the marketplace.
Truthful communication is a cornerstone of
ethical business practices. The Prophet
Muhammad (PBUH) emphasized that honesty in

trade leads to mutual respect between parties and
enhances the overall integrity of the market. The
Qur'an instructs believers to engage in fair
dealings and avoid deceitful practices: "And do
not mix the truth with falsehood or conceal the
truth while you know [it]" (Qur'an 2:42). This
principle underscores the significance of
transparency and honesty, which are essential for
sustainable business practices.
Fair treatment of customers and business partners
is another fundamental principle derived from the
Prophet's trading practices. He treated all
individuals with respect, regardless of their social
status or economic power. This respect was
reflected in his pricing strategies; he ensured that
prices were fair and justifiable, avoiding the
exploitation of vulnerable individuals (Adnan et
al., 2013). The Prophet's emphasis on fairness
aligns with Islamic teachings that advocate for
justice in all transactions. The principles of
fairness are further supported by Qur'anic verses
that instruct believers to "give full measure and
weight in justice" (Qur'an 17:35). This directive
highlights the importance of equitable treatment
in business dealings, reinforcing the idea that
ethical conduct should prevail over profit
maximization.
Prophet Muhammad (PBUH) actively
discouraged exploitative practices such as
cheating and fraud. He taught that exploiting
others for personal gain undermines social
cohesion and trust within the community. One
hadith states, "He who cheats is not one of us"
(Sahih Muslim). This strong condemnation of
deceitful practices emphasizes the moral
obligation to conduct business ethically. By
promoting a culture that prioritizes fairness over
exploitation, the Prophet laid the groundwork for
a business environment where all parties could
thrive without fear of being taken advantage of.
Trust is a fundamental element of any successful
business relationship. The Prophet Muhammad
(PBUH) placed great importance on upholding
promises and contracts. He believed that fulfilling
one's commitments is essential for maintaining
trust between parties involved in trade. The
Qur'an states, "O you who have believed, fulfill
[all] contracts" (Qur'an 5:1), highlighting the
divine imperative to honor agreements. The
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Prophet's adherence to this principle is evident in
his dealings, where he consistently honored
contracts and agreements made with others. This
practice not only solidified his reputation as a
trustworthy trader but also encouraged others to
adopt similar ethical standards.
In addition to upholding promises, the Prophet
emphasized building long-term relationships
based on trust. He understood that sustainable
business success relies on fostering strong
connections with customers and partners. By
prioritizing trustworthiness, he cultivated loyalty
among his clients, which contributed to his
thriving trading enterprise. The importance of
trust is echoed in contemporary business practices,
where companies are increasingly recognizing
that long-term success is built on strong
relationships rather than short-term gains.
Accountability is a crucial aspect of ethical
business conduct. The Prophet Muhammad
(PBUH) exemplified accountability by ensuring
fairness in all trade practices. He advocated for
just measures and weights, emphasizing that both
buyers and sellers should receive their due rights
without any form of injustice (Qur'an 83:1-3).
This commitment to fairness reinforced the idea
that ethical behavior is essential for a just society.
Moreover, by holding himself accountable for his
actions, the Prophet set an example for others to
follow. His teachings encourage modern
businesses to adopt similar accountability
measures to ensure ethical conduct within their
operations.
The Prophet Muhammad (PBUH) actively
opposed monopolistic practices and hoarding
goods for selfish gain. He taught that such actions
disrupt market equilibrium and harm consumers
by creating artificial scarcity (Ali & Al-Owaihan,
2008). In one hadith, he stated, "Whoever hoards
goods is a sinner" (Sahih Muslim), illustrating his
strong stance against unethical market
manipulation. By promoting fair competition and
discouraging monopolistic behavior, the Prophet
laid the foundation for an equitable trading
environment where all participants could compete
fairly without undue advantage.
Generosity is a core principle embedded within
Islamic trade ethics. The Prophet Muhammad
(PBUH) emphasized that businesses should

prioritize social welfare over mere profit-making.
He encouraged traders to consider the impact of
their actions on society as a whole rather than
focusing solely on financial gain. This perspective
aligns with Islamic teachings that advocate for
social responsibility among businesses (Adnan et
al., 2013). The concept of welfare-oriented trade
can be seen in various practices encouraged by the
Prophet, such as fair pricing that considers
customers' financial situations and charitable
giving from profits earned through trade.
Charity plays an integral role in Islamic business
ethics. The Prophet Muhammad (PBUH)
practiced generosity by encouraging traders to
support those in need through their business
activities. The act of giving back to society
through charitable contributions is seen as both a
moral obligation and a means to purify wealth
(Trim, 2009). The Qur'an emphasizes this
principle: "And spend from what We have
provided you before there comes to you death..."
(Qur'an 63:10). By integrating charity into trade
practices, businesses can contribute positively to
their communities while adhering to ethical
standards set forth by Islamic teachings.
The principles of ethical business practiced by
Prophet Muhammad (PBUH) provide a
comprehensive framework for conducting trade
with integrity, fairness, accountability, and social
responsibility. His emphasis on honesty,
trustworthiness, fair treatment, accountability, and
generosity serves as an enduring model for
contemporary businesses seeking to align their
operations with ethical standards. By
incorporating these principles into modern
commerce, businesses can foster sustainable
growth while contributing positively to society.

Modern Implications of Prophet Muhammad’s
(PBUH) Trade Principles
The ethical principles exemplified by Prophet
Muhammad (PBUH) remain profoundly relevant
in today’s global business environment. His
emphasis on honesty, fairness, and integrity
serves as a guiding framework for contemporary
trade practices. In an era where businesses face
increasing scrutiny over their ethical standards,
the teachings of the Prophet provide a robust
model for fostering trust and transparency in
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commercial transactions. For instance, modern
businesses can adopt practices that prioritize
truthful communication with customers and
stakeholders. This includes providing accurate
information about products and services, which
not only builds consumer trust but also enhances
brand loyalty (Ali & Al-Owaihan, 2008). By
integrating these values into their corporate
culture, organizations can create a more ethical
marketplace that benefits all parties involved.
Moreover, fairness in pricing and dealings, as
advocated by the Prophet, is crucial for
maintaining healthy competition in the market.
Businesses that engage in fair pricing strategies
contribute to a more equitable economic
environment, reducing the risk of exploitation and
fostering consumer confidence (Trim, 2009). This
approach aligns with the principles of corporate
social responsibility (CSR), which emphasize
ethical conduct and accountability in business
operations.
The principles of CSR resonate strongly with the
ethical teachings of Prophet Muhammad (PBUH).
His advocacy for social welfare over mere profit
maximization underscores the importance of
businesses contributing positively to society.
Modern companies can draw inspiration from this
by actively engaging in initiatives that support
community development, environmental
sustainability, and social equity. For example,
many corporations today are adopting CSR
strategies that include charitable contributions,
sustainable sourcing practices, and community
engagement programs. These initiatives reflect the
Prophet's emphasis on generosity and welfare-
oriented trade (Adnan et al., 2013). By prioritizing
social responsibility alongside profitability,
businesses can enhance their reputations while
making meaningful contributions to society.
Corruption and fraud remain significant
challenges in contemporary business
environments. The ethical framework established
by Prophet Muhammad (PBUH) provides
valuable insights into combating these issues. His
teachings advocate for transparency and
accountability in all transactions, discouraging
dishonest practices that undermine trust within the
marketplace. Organizations can implement robust
compliance programs that reflect these values by

promoting ethical behavior among employees and
stakeholders. Training programs focused on
integrity and ethical decision-making can help
cultivate a culture of honesty within companies
(Watt, 1986). Additionally, establishing clear
reporting mechanisms for unethical behavior
empowers employees to speak up against
corruption without fear of retaliation.
Sustainability has become a critical concern for
businesses worldwide. The Prophet's teachings
emphasize responsible stewardship of resources
and ethical consumption practices. He
discouraged wastefulness and promoted
moderation in consumption (Qur'an 7:31).
Modern businesses can adopt these principles by
implementing sustainable practices that minimize
environmental impact. For instance, companies
can focus on reducing waste through efficient
production processes and sustainable sourcing of
materials. Furthermore, promoting ethical
consumption among consumers—encouraging
them to make informed choices about the products
they purchase—aligns with the Prophet's
emphasis on fairness and social responsibility
(Trim, 2009). By fostering a culture of
sustainability within their operations, businesses
can contribute to a healthier planet while
enhancing their brand image.
Islamic banking and finance are prime examples
of how the ethical principles espoused by Prophet
Muhammad (PBUH) have been integrated into
modern financial practices. These systems are
grounded in Shariah law, which prohibits interest
(riba) and promotes risk-sharing arrangements
that align with Islamic ethics (Khan Academy,
n.d.). Islamic financial institutions emphasize
fairness in transactions, transparency in contracts,
and accountability to stakeholders. For example,
profit-and-loss sharing agreements encourage
collaboration between investors and entrepreneurs
while ensuring that both parties share risks
equitably. This approach not only fosters trust but
also aligns financial activities with broader social
goals (Ali & Al-Owaihan, 2008).
The influence of Prophet Muhammad's (PBUH)
trade principles extends beyond Islamic finance to
various sectors worldwide. Numerous
businesses—both within Muslim-majority
countries and globally—are increasingly adopting
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ethical practices inspired by his teachings. For
instance, companies are implementing fair trade
policies that ensure equitable treatment for
producers in developing countries. Moreover,
many organizations are recognizing the
importance of corporate governance frameworks
that prioritize ethical decision-making and
stakeholder engagement. By integrating these
principles into their operations, businesses can
enhance their reputation while contributing
positively to society (Adnan et al., 2013).
The modern implications of Prophet
Muhammad’s (PBUH) trade principles offer
valuable insights for contemporary business
practices. By incorporating honesty, fairness,
integrity, and social responsibility into their
operations, businesses can address current
challenges such as corruption and sustainability
while fostering a more equitable marketplace. The
enduring relevance of these principles underscores
the importance of ethical conduct in achieving
long-term success in today’s global economy.

Comparison with Modern Ethical Frameworks
The ethical principles exemplified by Prophet
Muhammad (PBUH) align closely with universal
ethical frameworks, such as those outlined in the
UN Global Compact. The UN Global Compact
emphasizes ten principles related to human rights,
labor, the environment, and anti-corruption, which
resonate with the teachings of Islam regarding
justice, honesty, and integrity in business dealings
(United Nations, 2020). For instance, the UN's
principle of promoting fair labor practices is
reflected in the Prophet's emphasis on treating
employees and partners with respect and fairness.
He advocated for just compensation and humane
treatment of workers, which aligns with the UN's
call for businesses to uphold labor rights (Ali &
Al-Owaihan, 2008). Furthermore, the
commitment to environmental sustainability
found in Islamic teachings—such as stewardship
of the earth—parallels the UN's focus on
environmental responsibility. The Prophet
Muhammad’s (PBUH) insistence on honesty and
transparency in trade practices further supports
the principles of accountability and transparency
emphasized by the UN Global Compact. By
fostering an ethical business environment based

on mutual trust and respect, organizations can
contribute to achieving broader societal goals
while adhering to these universal principles
(Adnan et al., 2013).
In contrast to exploitative capitalist practices that
prioritize profit over ethical considerations, the
business ethics promoted by Prophet Muhammad
(PBUH) emphasize fairness, justice, and social
responsibility. Traditional capitalist models often
encourage competition at any cost, leading to
practices such as price gouging, exploitation of
labor, and environmental degradation. In contrast,
Islamic business ethics advocate for a balanced
approach that considers the welfare of all
stakeholders involved in a transaction (Anwar,
2020).
The Prophet’s teachings discourage practices such
as hoarding and usury (riba), which are often
prevalent in exploitative capitalist systems.
Instead, he emphasized equitable distribution of
wealth and resources, ensuring that profits are
earned through honest means without harming
others (Trim, 2009). This perspective fosters a
more sustainable economic model that prioritizes
community welfare alongside financial success.
The principles established by Prophet Muhammad
(PBUH) form the foundation for Shariah-
compliant trade and business laws. Islamic
finance is characterized by its prohibition of
interest (riba), excessive uncertainty (gharar), and
unethical practices such as gambling (maysir).
These prohibitions are rooted in the ethical
framework provided by the Prophet's teachings on
fair trade practices and social justice (Khan
Academy, n.d.).
Shariah-compliant financial institutions operate
under guidelines that emphasize ethical
investment and risk-sharing arrangements. For
example, profit-and-loss sharing contracts like
Mudarabah and Musharakah reflect the Prophet’s
advocacy for fairness and shared responsibility in
business dealings. These contracts promote
collaboration between investors and entrepreneurs
while ensuring that both parties share risks
equitably (Ali & Al-Owaihan, 2008).
The impact of Prophet Muhammad’s (PBUH)
business practices extends beyond individual
transactions; they have significantly shaped
Islamic finance and trade policies throughout

https://policyresearchjournal.com


https://policyresearchjournal.com
| Khan & Khan, 2025 | Page 418

history. His emphasis on ethical conduct has led
to the development of comprehensive guidelines
governing commercial transactions within Islamic
law.
Islamic finance has evolved to incorporate
principles that align with the moral values taught
by the Prophet. For instance, contemporary
Islamic banks often engage in socially responsible
investing by financing projects that have positive
social impacts while avoiding industries deemed
harmful or unethical (Adnan et al., 2013). This
approach reflects a commitment to social welfare
consistent with the Prophet’s teachings.
Moreover, Islamic trade policies promote
transparency in transactions through clear contract
stipulations and fair pricing mechanisms. The
emphasis on accountability ensures that all parties
involved are treated justly and ethically. As a
result, Islamic economic systems continue to
evolve while remaining rooted in the timeless
principles established by Prophet Muhammad
(PBUH).
The comparative analysis of Prophet
Muhammad’s (PBUH) trade principles reveals
their enduring relevance in modern ethical
frameworks and Islamic economic systems. His
teachings align closely with universal ethical
principles such as those found in the UN Global
Compact while distinctly opposing exploitative
capitalist practices. The foundation laid by his
practices continues to shape Shariah-compliant
trade laws and Islamic finance policies today. By
adhering to these ethical standards, businesses can
foster a more equitable marketplace that
prioritizes social responsibility alongside
profitability.

Case Studies
Prophet Muhammad (PBUH) engaged in several
notable trade transactions that exemplified his
ethical business practices. One of the most
significant was his partnership with Khadija bint
Khuwaylid, a wealthy widow who employed him
to manage her trade caravans. During these
ventures, Muhammad (PBUH) traveled to various
regions, including Syria and Yemen, where he
successfully negotiated profitable deals for
Khadija's goods. One notable journey occurred
when Muhammad (PBUH) traveled to Syria at the

age of 25. Accompanied by Khadija's servant,
Maysara, he engaged in trade at the Suq Habasha
market. The caravan returned to Mecca with
substantial profits, demonstrating Muhammad’s
(PBUH) acumen in trade and his ability to
establish trust with buyers and sellers alike
(Naeem, 2022). His reputation for honesty and
fair dealings led to increased demand for
Khadija's goods and solidified Muhammad's
status as a trustworthy trader.
In addition to his trading activities, Prophet
Muhammad (PBUH) played a crucial role in
resolving trade disputes in Mecca. His reputation
for fairness and justice made him a respected
figure among the tribes of Quraysh. He often
acted as an arbitrator in conflicts arising from
trade transactions, utilizing his knowledge of fair
business practices to mediate disputes. One
notable instance involved a disagreement between
two merchants over the quality of goods
exchanged. Muhammad (PBUH) listened to both
parties and recommended a fair settlement based
on the principles of honesty and transparency that
he espoused. This not only resolved the
immediate conflict but also reinforced the
importance of ethical conduct in trade among the
Meccan community (Ali & Al-Owaihan, 2008).
Today, numerous businesses in the Islamic world
draw inspiration from the ethical principles
exemplified by Prophet Muhammad (PBUH). One
prominent example is “Al Baraka Banking
Group”, which operates under Shariah-compliant
principles that emphasize ethical investment and
social responsibility. The bank focuses on
financing projects that have positive social
impacts while avoiding industries deemed harmful
or unethical. Al Baraka’s commitment to ethical
banking reflects the teachings of the Prophet
regarding fairness and social welfare. By adhering
to these principles, Al Baraka not only serves its
customers but also contributes positively to
society by supporting charitable initiatives and
sustainable development projects (Adnan et al.,
2013).
Another example is “The Body Shop”, a global
cosmetics company founded by Anita Roddick.
Although not an Islamic company per se, The
Body Shop embodies many ethical values that
align with those promoted by Prophet Muhammad
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(PBUH). The company is committed to fair trade
practices, environmental sustainability, and social
activism. The Body Shop’s commitment to
sourcing ingredients ethically from local
communities mirrors the Prophet’s emphasis on
fair treatment of suppliers and customers. The
company's initiatives include supporting
community trade programs that empower
marginalized communities while ensuring that
products are produced sustainably without
harming the environment (Trim, 2009).
Additionally, “Patagonia”, an outdoor clothing
brand, has gained recognition for its commitment
to environmental sustainability and ethical labor
practices. The company prioritizes transparency in
its supply chain and actively engages in initiatives
aimed at reducing environmental impact.
Patagonia's business model aligns with the
Prophet's teachings on generosity and welfare-
oriented trade, demonstrating how modern
businesses can prioritize ethics alongside
profitability (Adnan et al., 2013).
The historical examples of Prophet Muhammad’s
(PBUH) trade transactions and his role in
resolving disputes illustrate his commitment to
ethical business practices. These principles
continue to inspire modern businesses within the
Islamic world and beyond, as organizations
increasingly prioritize ethics over profits. By
adhering to these values, contemporary
enterprises can foster trust, promote social welfare,
and contribute positively to society.

Challenges in Implementing Ethical Business
Practices Today
One of the significant challenges in implementing
ethical business practices is the resistance to
ethical reforms within profit-driven markets. In
many organizations, a culture that prioritizes
short-term financial gains over long-term ethical
considerations is deeply entrenched. This culture
can lead to skepticism about the necessity and
feasibility of ethical reforms, as employees and
management may be accustomed to practices that
prioritize profits at any cost (Psicosmart, 2022).
For instance, companies often face pressure from
investors and stakeholders to deliver immediate
financial results, which can create an environment
where unethical behavior is tolerated or even

encouraged. This pressure can manifest in various
forms, such as cutting corners on quality,
engaging in deceptive marketing, or exploiting
labor (Forbes Coaches Council, 2022). As a result,
efforts to instill ethical practices may be met with
resistance from employees who fear that such
changes could jeopardize their job security or lead
to reduced profits. Another cultural barrier is the
lack of awareness and understanding of Islamic
business ethics among business leaders and
employees. In many regions, particularly in non-
Muslim-majority countries, there may be limited
knowledge about the principles of Islamic finance
and trade that emphasize fairness, honesty, and
social responsibility (Ali & Al-Owaihan, 2008).
This lack of awareness can hinder the adoption of
ethical practices inspired by Prophet Muhammad's
(PBUH) teachings. Moreover, misconceptions
about Islamic finance often lead to skepticism
regarding its applicability in modern business
contexts. Many people may associate Islamic
finance solely with prohibitions against interest
(riba) without recognizing its broader ethical
implications, such as promoting social welfare
and equitable distribution of wealth (Khan
Academy, n.d.). This gap in understanding can
create barriers to implementing ethical
frameworks that align with both Islamic principles
and contemporary business practices.
Governments play a crucial role in establishing
policy frameworks that support ethical trade
practices. However, in many cases, existing
regulations may not adequately address ethical
concerns or promote transparency in business
operations. For example, weak enforcement of
labor laws can lead to exploitative practices
within supply chains (Coggno, 2024). To
overcome these challenges, governments should
develop comprehensive policies that encourage
ethical behavior among businesses. This includes
implementing stricter regulations on labor
practices, promoting fair trade initiatives, and
incentivizing companies that demonstrate a
commitment to social responsibility. By creating
an environment where ethical practices are
rewarded and unethical behavior is penalized,
governments can help foster a culture of integrity
within the business community.
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Educational institutions have a vital role in
promoting the teachings of Prophet Muhammad
(PBUH) regarding ethics in business. By
incorporating Islamic business ethics into
curricula at universities and business schools,
educators can raise awareness about the
importance of ethical conduct in commerce (Ali &
Al-Owaihan, 2008). Programs that focus on ethics
training can equip future business leaders with the
knowledge and skills necessary to navigate ethical
dilemmas effectively. Furthermore, partnerships
between educational institutions and businesses
can facilitate practical training opportunities
where students learn to apply these principles in
real-world scenarios. Additionally, workshops and
seminars that highlight the relevance of Prophet
Muhammad's (PBUH) teachings in modern
business contexts can help bridge the gap between
traditional values and contemporary practices. By
fostering a deeper understanding of Islamic ethics
among students and professionals alike,
educational institutions can contribute
significantly to the promotion of ethical business
practices.
The challenges associated with implementing
ethical business practices today are multifaceted
and deeply rooted in cultural and economic
barriers. Resistance to change within profit-driven
markets and a lack of awareness about Islamic
business ethics hinder progress toward more
ethical conduct. However, governments and
educational institutions play crucial roles in
addressing these challenges by developing
supportive policy frameworks and promoting
awareness of ethical principles derived from
Prophet Muhammad’s (PBUH) teachings. By
working collaboratively to overcome these
obstacles, businesses can cultivate a culture of
integrity that benefits all stakeholders involved.

Recommendations
 For Businesses
To foster a culture of ethical behavior within
organizations, businesses should incorporate
ethical training programs that reflect the
principles exemplified by Prophet Muhammad
(PBUH). These training sessions should focus on
the importance of honesty, fairness, and integrity
in all business dealings. Regular workshops can

be designed to educate employees on ethical
decision-making, recognizing biases, and
confronting unethical behavior (Boise State
University, 2024). Moreover, businesses can
develop a comprehensive code of ethics rooted in
core values such as trust and integrity. This code
should be communicated clearly too all
employees and integrated into the onboarding
process for new hires. By embedding these
principles into corporate strategies, organizations
can align their operational practices with the
ethical standards promoted by the Prophet
(Institute of Business Ethics, 2014).
Building transparency and trust with customers is
essential for long-term success. Companies should
establish clear communication channels that allow
customers to voice their concerns and provide
feedback. Implementing anonymous reporting
systems for ethical concerns can encourage open
dialogue between employees and management
(Indeed, 2024). Additionally, businesses should
prioritize transparency in their marketing and
sales practices. This includes providing accurate
information about products and services, ensuring
fair pricing, and avoiding misleading advertising.
By fostering an environment of trust, companies
can enhance customer loyalty and improve their
overall reputation in the marketplace (Chrysos HR
Solutions, 2024).

For Policy Makers
Policymakers play a crucial role in promoting
ethical business practices through regulatory
frameworks. Governments should develop
policies that encourage transparency,
accountability, and social responsibility among
businesses. This includes implementing stricter
regulations on labor practices to prevent
exploitation and ensuring that businesses adhere
to fair trade principles (Coggno, 2024). Moreover,
policymakers should consider incentives for
companies that demonstrate a commitment to
ethical practices. This could involve tax breaks or
grants for businesses that invest in sustainable
practices or engage in community development
initiatives. By creating an environment where
ethical behavior is rewarded, governments can
foster a culture of integrity within the business
sector (Forbes Coaches Council, 2022).

https://policyresearchjournal.com


https://policyresearchjournal.com
| Khan & Khan, 2025 | Page 421

Trade policies inspired by Islamic principles can
serve as a model for promoting fairness and
justice in commerce. Governments should
consider integrating these principles into their
trade agreements and economic policies. This
includes promoting equitable distribution of
resources and ensuring that all stakeholders
benefit from trade activities (Ali & Al-Owaihan,
2008). Additionally, policy makers can support
initiatives that encourage ethical sourcing and
production practices among businesses. By
promoting fair trade certifications and standards,
governments can help ensure that consumers have
access to ethically produced goods while
supporting local economies (Adnan et al., 2013).

 For Academia
Academic institutions have a vital role in
advancing the understanding of Islamic business
ethics through research. Scholars should conduct
studies that explore the application of these
principles in contemporary business contexts,
examining how they can address current
challenges such as corruption and sustainability
(Khan Academy, n.d.). Furthermore,
interdisciplinary research that combines insights
from Islamic finance with modern business
practices can provide valuable frameworks for
organizations seeking to implement ethical
strategies.
Developing case studies that illustrate successful
implementations of Islamic business ethics can
serve as powerful educational tools. These case
studies should highlight organizations that have
effectively integrated ethical principles into their
operations while achieving financial success. By
sharing these examples with students and business
professionals, educational institutions can
promote a deeper understanding of how ethical
practices contribute to sustainable business
models. Additionally, incorporating discussions
around Prophet Muhammad’s (PBUH) teachings
into business curricula can inspire future leaders
to prioritize ethics in their decision-making
processes (Ali & Al-Owaihan, 2008).
Implementing ethical business practices requires a
concerted effort from businesses, policy makers,
and academic institutions. By incorporating
training programs based on Prophet Muhammad’s

(PBUH) principles, fostering transparency with
customers, developing supportive regulations, and
advancing research on Islamic business ethics,
stakeholders can create a more ethical
marketplace. These recommendations not only
promote integrity but also contribute to
sustainable economic growth.

Conclusion
Prophet Muhammad (PBUH) significantly
influenced ethical business practices through his
exemplary conduct and teachings. His principles,
rooted in honesty, integrity, and fairness,
established a framework for ethical interactions in
commerce that transcends time and cultural
boundaries. As a trader, he was known for his
trustworthiness, earning the title "Al-Amin" (the
trustworthy), which underscored his commitment
to ethical dealings (Afzalurrahman, 1997). His
practices included maintaining high standards of
quality, ensuring transparency in transactions, and
fostering long-term relationships with customers
based on mutual respect and trust (Adnan et al.,
2013). These foundational principles not only set
a precedent for Islamic business ethics but also
provided a model for ethical behavior that can be
applied in contemporary business settings. The
teachings of Prophet Muhammad (PBUH) remain
highly relevant in addressing modern trade
challenges, such as corruption, exploitation, and
unsustainable practices. His emphasis on ethical
conduct aligns with contemporary concepts of
corporate social responsibility (CSR) and good
governance, which stress the importance of
accountability, transparency, and fairness in
business operations (Ali & Al-Owaihan, 2008).
As businesses today grapple with issues like
unethical labor practices and environmental
degradation, the Prophet's teachings provide
guidance on how to navigate these challenges
while maintaining integrity and social
responsibility.
Moreover, the principles of Islamic business
ethics advocate for a balanced approach that
considers the welfare of all stakeholders involved
in trade. This holistic perspective is increasingly
important in today's global economy, where
businesses are called upon to contribute positively
to society while achieving financial success
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(Adnan et al., 2013). By integrating these timeless
teachings into their operations, businesses can
foster a culture of ethical behavior that not only
enhances their reputation but also promotes
sustainable economic growth.
In light of the enduring relevance of Prophet
Muhammad’s (PBUH) teachings on ethical
business practices, businesses, policymakers, and
educational institutions must adopt these
principles actively. Businesses should prioritize
ethical training programs that reflect these values
and foster transparency and trust in customer
relationships. Policymakers must create regulatory
frameworks that support ethical trade practices
while promoting fairness and justice in commerce.
Educational institutions should focus on research
and curriculum development centered on Islamic
business ethics to equip future leaders with the
knowledge necessary to navigate ethical dilemmas
effectively. By collectively embracing these
principles, stakeholders can contribute to building
a more sustainable and fair global commerce
landscape. The integration of Prophet
Muhammad’s (PBUH) teachings into modern
business practices offers a pathway toward
achieving economic success while upholding the
highest ethical standards. It is a call to action for
all involved in commerce to commit to integrity,
fairness, and social responsibility as guiding
principles in their endeavors.
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