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ABSTRACT

The primary objective of the current study is to examine the role of attributes associated
with perceived entrepreneurial orientation in influencing knowledge creation and perceived
entrepreneurial intentions. Additionally, the study aims to evaluate the mediating role of
knowledge creation in the relationship between perceived entrepreneurial orientation and
perceived entrepreneurial intentions. Faculty members from public and private sector
universities were selected as the unit of analysis, with a final sample of 392 participants
obtained through simple random sampling to investigate the relationships among the latent
constructs. The findings reveal that attributes such as unconventionality, research
mobilization, industrial collaboration, and supportive university policies significantly and
positively predict perceived entrepreneurial orientation. Moreover, the results indicate that
perceived entrepreneurial orientation significantly and positively influences perceived
entrepreneurial intentions among faculty members. The study also establishes a significant
positive relationship between perceived entrepreneurial orientation and knowledge
creation. Furthermore, the findings confirm that knowledge creation is significantly and
positively associated with perceived entrepreneurial intentions. Importantly, knowledge
creation is found to mediate the relationship between perceived entrepreneurial orientation
and perceived entrepreneurial intentions, highlighting its pivotal role in fostering
entrepreneurial activity among university faculty members. This study provides valuable
policy implications and insights for faculty members, universities, policymakers, and
regulatory authorities. It underscores the importance of fostering an entrepreneurial culture
within academic institutions through targeted policies and practices that enhance
knowledge creation and entrepreneurial orientation. Future research directions are also
outlined, encouraging further exploration of these constructs in different contexts and
among diverse populations.

Keywords: Perceived entrepreneurial orientation, knowledge creation, perceived
entrepreneurial intentions, faculty members, psychological empowerment theory,
psychological climate theory.

INTRODUCTION

Academic entrepreneurship refers to the process through start-ups, patents, spin-offs, licenses, and
through which academic institutions contribute to collaborative industrial solutions (Guerrero et al.,
knowledge creation and commercialization 2016). Increasingly, the literature emphasizes the
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pivotal role of individual academics in driving
knowledge valorization activities, thereby
highlighting the intersection of individual
motivation, institutional support, and
entrepreneurial engagement in predicting academic
entrepreneurship (Wright & Phan, 2018; Al-
Tabbaa & Ankrah, 2019). Given this landscape,
scholars have turned their attention to identifying
predictors and key actors involved in fostering
academic entrepreneurial intention. These efforts
aim to inform policy design and institutional
strategies that encourage entrepreneurial activities
among academics (Balven et al., 2018). According
to Bird (2002), entrepreneurial intention is a state
of mind directing personal attention and behavior
toward entrepreneurial goals. These intentions
emerge from the interplay of personal and
contextual factors, including entrepreneurial
orientation and thinking, which together drive the
process of knowledge creation as a precursor to
entrepreneurial activities (Hasanah et al., 2023;
Ozgul & Kunday, 2015).

Economic perspectives also play a significant role
in  conceptualizing academic entrepreneurial
intentions. Literature highlights that economic,
organizational, institutional, and psychological
factors influence academics' willingness to engage
in entrepreneurial activities through pathways
outlined in the Theory of Planned Behavior (TPB)
(Huyghe & Knockaert, 2016). Faculty perceptions
of entrepreneurial orientation are particularly
critical, as they influence opportunity recognition
and  subsequent  opportunity  exploitation
behavior—key components of knowledge creation
(Kalar & Antoncic, 2015; Abou-Warda, 2015).
Despite this, a significant gap persists in
understanding how faculty members with the
requisite.  competencies and institutional
entrepreneurial  orientation  transition  from
opportunity recognition to participation in
entrepreneurial activities.

Knowledge creation, often equated with
opportunity  exploration  behavior, involves
identifying opportunities where market needs align
with resource availability (Von Krogh et al., 2012).
Conversely, commercialization represents
opportunity  exploitation.  Extant literature
consistently underscores the importance of
individual-level factors in determining who
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undertakes  entrepreneurial  activities, with
individual motivation and competence playing a
central role (Hayter et al., 2018; Chang et al.,
2009). Importantly, not all faculty members who
recognize entrepreneurial opportunities engage in
commercialization, suggesting that mediating
factors, such as knowledge creation, influence this
process (Chen et al., 2015).

Faculty members contribute directly to
entrepreneurial activities by participating in
university-industry  collaborations,  consulting
external entities, licensing intellectual property,
and founding new ventures. These activities align
with  the institutional goal of fostering
"entrepreneurial universities," where knowledge
creation and exploitation coexist synergistically, a
concept referred to as research ambidexterity
(Feola et al., 2021). Understanding this dynamic
relationship between perceived entrepreneurial
orientation, knowledge creation, and
entrepreneurial intention is critical for advancing
academic entrepreneurship. Thereby, following
research questions guided the present study to
achieve the research objectives.

Does perceived entrepreneurial — orientation
significantly  link ~ with  the  perceived
entrepreneurial intentions?

Does perceived entrepreneurial — orientation
significantly link with the knowledge creation?
Does the knowledge creation mediate the
relationship between perceived entrepreneurial
orientation and  perceived entrepreneurial
intentions?

Literature Review

Prior studies define entrepreneurship as “a process
that occurs over a period of time” (Hisrich et al.,
2017). When viewed as a process, intention
emerges as a critical precursor to entrepreneurial
activities (Yemenici, 2022). Unlike accidental
endeavors, entrepreneurship is  deliberate,
requiring careful planning and intentional choice
(Alsafadi & Aljuhmani, 2024). The setting in
which individuals operate plays a significant role
in  shaping entrepreneurial endeavors, a
phenomenon substantiated by prior research
(Obschonk et al., 2019; Umar et al., 2024).

Higher education institutions serve as critical
engines of societal progress, fostering innovation
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(Akram & Abdelrady, 2023; Al-Adwan et al.,
2022), knowledge dissemination (Li & Akram,
2023, 2024), and skill development (Noor et al.,
2021; Abdelrady & Akram, 2022). In the context
of economic growth and innovation, these
institutions play a pivotal role in nurturing
entrepreneurial thinking and orientation, which can
eventually translate into entrepreneurial ventures.
Teachers and students form the cornerstone of any
educational system, shaping the intellectual, social,
and emotional development of individuals and
communities (Akram & Li, 2024; Akram & Yang,
2021). Their influence extends beyond the
classroom, fostering critical thinking, creativity,
and a lifelong passion for learning (Akram, 2020;
Khanam et al., 2022). Studies suggest that both
educational institutions and faculty members
engaged in entrepreneurial activities contribute to
fostering an entrepreneurial mindset among
students. This is achieved by implementing
innovative programs and cultivating a research-
oriented culture (Cerver Romero et al., 2021;
Duong, 2022). Academic entrepreneurial ventures
are particularly significant as they often produce
industry-specific or related knowledge. Klenner et
al. (2022) highlight that scholars involved in
consulting activities with private enterprises,
government bodies, and organizations aligned with
their research areas are frequently engaged in
commercialization efforts. These efforts may lead
to the establishment of new companies,
contributing to economic growth, often supported
by advancements in information technology.
Furthermore, the decision to initiate a new
enterprise is influenced by several factors,
including a forward-thinking organizational
environment, intrinsic and extrinsic motivational
drivers, formal recognition, and an individual's
innovative mindset (Nguyen, 2020). Collectively,
these elements underline the importance of
fostering an entrepreneurial ecosystem within
academic and organizational contexts to stimulate
innovation and economic development.

Perceived Entrepreneurial Orientation and
Academic Entrepreneurial Intentions

Empirical evidence suggests that workplace
characteristics significantly influence employees'
goal-oriented behavior (O’Shea et al., 2021).
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Entrepreneurial orientation, a key organizational
trait, is recognized as a driver of effective
performance (Kiyabo & Isaga, 2020) and has been
linked to positive entrepreneurial outcomes in
academia. For instance, studies demonstrate a
significant relationship between the perceived
entrepreneurial ~ orientation ~ of  academic
departments and entrepreneurial outcomes among
faculty members (Kalar & Antoncic, 2015; Abou-
Warda, 2015). According to the Theory of Planned
Behavior (TPB), intentions precede actual
behavior, but as this study adopts a cross-sectional
design, it cannot directly examine the transition
from intention to performance. Instead, the focus
remains on testing these constructs separately.
While entrepreneurial orientation has been widely
studied in corporate settings, its relevance to
academia varies due to differing work
environments and cultural factors (Todorovic et al.,
2011). The degree of entrepreneurial orientation's
impact also depends on the level of commercial
activity within institutions (Arabeche et al., 2022).
In universities, entrepreneurial initiatives such as
start-ups, business incubators, and consultancy
services are increasingly significant, yet their
success often hinges on institutional systems,
departmental strategies, and faculty orientation
toward entrepreneurship.

Entrepreneurial orientation fosters a conducive
environment for knowledge creation and
commercialization.  Studies  highlight  that
individuals are more likely to engage in
entrepreneurial activities when exposed to
supportive organizational policies and a workplace
culture that values creativity and innovation
(Nowinski & Haddoud, 2019). These '"role
models" in academic departments inspire
individuals to pursue entrepreneurial ventures by
providing a favorable environment for developing
confidence and creativity (Garaika et al., 2019).
The alignment of departmental entrepreneurial
orientation with faculty intentions is crucial for
encouraging academic entrepreneurship.
Furthermore, research underscores the role of
individual traits such as self-efficacy and
environmental factors in shaping entrepreneurial
intentions (Sahin et al., 2019). While some studies
suggest that organizational environments have
limited influence on entrepreneurial intentions

| Umar et al., 2024 |

Page 955

https://policyresearchjournal.com


https://policyresearchjournal.com/

(Yukongdi & Lopa, 2017), others argue that
structured policies and initiatives significantly
enhance individuals' propensity for
entrepreneurship (Nowinski & Haddoud, 2019).
Given these insights, the present study
hypothesizes the following:

H1:  There s a significant relationship between
the perceived entrepreneurial orientation of the
department and academic entrepreneurship
intention.

Knowledge Creation Behaviour and Academic
Entrepreneurship Intentions

Knowledge creation is a dynamic process
involving the generation, exchange, and
application of knowledge within organizations,
contributing to innovation and competitive
advantage (Al-Omoush et al., 2020). Employees
who actively engage in knowledge-sharing and
research activities are more likely to develop
entrepreneurial intentions, as their contributions
often align with the organization's innovative goals
(Eseryel, 2014). It begins when implicit knowledge
is shared and refined into explicit, actionable
insights. Konno and Schillaci (2021) emphasize
that this transformation is central to innovation and
entrepreneurship, particularly within research-
driven organizations. Employees who participate
in knowledge creation are often inspired to pursue
entrepreneurial opportunities, as this process
fosters continuous learning and problem-solving
capabilities.

Technology has revolutionized the landscape of
education, transforming the way knowledge is
created, shared, and consumed (Akram et al., 2021,
2022; Ma et al., 2024). It bridges gaps in access,
enabling students and educators worldwide to
connect and engage in meaningful learning
experiences  irrespective  of  geographical
limitations (Akram & Sohail, 2024). Technological
advancements play a significant role in this
context. Technology facilitates access to
specialized knowledge, enhancing individuals'
ability to innovate and align with entrepreneurial
objectives. This integration of knowledge and
technology boosts intentions to engage in
entrepreneurial  activities,  further  driving
organizational competitiveness (Eseryel, 2014).
Research indicates that knowledge creation is a
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precursor to academic entrepreneurship. Studies by
Ozgul and Kunday (2015) and Miranda et al.
(2017) reveal that knowledge creation sparks
research  initiatives in  universities and
organizations, ultimately influencing
entrepreneurial intentions. These intentions are
shaped by individual behaviors, normative
concerns, and the organizational culture
surrounding research and innovation. The
theoretical framework for an entrepreneurial
university integrates both internal and external
factors, such as resource availability and
institutional capacity, to promote entrepreneurship
(Guerrero et al., 2016). The resource-based view
underscores the strategic value of knowledge
creation as a long-term competitive advantage for
institutions and their employees. Studies show that
prior research output positively correlates with the
likelihood of commercializing academic findings
(Scuotto et al., 2022).

Similarly, Blair and Shaver (2020) highlight the
complementary nature of knowledge generation
and exploitation in fostering entrepreneurial
outcomes. Employees who engage in knowledge-
sharing contribute to an innovative -culture,
enabling organizations to achieve perceived
competitiveness (Al-Omoush et al., 2020). Based
on these insights, the following hypothesis is
proposed:

H2: There is a significant relationship between
knowledge creation behaviour and academic
entrepreneurship intention.

Mediating role of Knowledge Creation

Knowledge creation serves as a critical mediator in
fostering  entrepreneurial  outcomes  within
academic settings. The proposed hypothesis
explores the mediating effect of knowledge
creation in the relationship between perceived
entrepreneurial  orientation  and  research
ambidexterity among faculty in Pakistani
universities. Entrepreneurial orientation
encompasses behaviors and attitudes that align
individuals and organizations with innovative and
entrepreneurial activities. Studies indicate that this
orientation enhances employees' intentions to
engage in entrepreneurship by fostering a
conducive environment for research and
knowledge-sharing (Nowinski & Haddoud, 2019).
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Self-efficacy, coupled with the ability to transfer
knowledge, plays a vital role in enhancing
entrepreneurial orientation, which, in turn,
motivates individuals toward entrepreneurial
endeavors.

Huyghe and Knockaert (2016) highlight the
importance of a collaborative research culture in
shaping entrepreneurial intentions. Department-
level research initiatives and orientation activities
provide the structure and resources needed to
cultivate a research-driven mindset among faculty.
Similarly, Peschl et al. (2021) argue that
entrepreneurial activities influence employees'
psychological and behavioral orientations, steering
them toward entrepreneurship. Knowledge
creation acts as a bridge that connects
entrepreneurial  orientation  with  academic
entrepreneurship intentions. The process involves
transforming tacit knowledge into explicit
knowledge through structured orientation practices
(Al-Omoush et al., 2020). These practices equip
individuals with the necessary tools and
perspectives to  apply their  knowledge
innovatively, thereby fostering entrepreneurship.
Research by Paoloni et al. (2020) suggests that
entrepreneurial  orientation  drives  research
activities, which are further amplified by
knowledge creation. Faculty actively engaging in
research activities benefit from the knowledge
transfer  process, which  enhances their
entrepreneurial capabilities. Al-Omoush et al.
(2020) also underscore the role of personality,
motivation, and disposition in influencing
academic entrepreneurship, emphasizing the
interplay between knowledge creation and
entrepreneurial intention.

Chang et al. (2009) tested the mediating role of
research ambidexterity in the relationship between
knowledge creation and academic
entrepreneurship  behavior,  finding  partial
mediation. This highlights the nuanced role of
knowledge creation in linking entrepreneurial
orientation to  academic  entrepreneurship
intentions. Similarly, Dianez-Gonzalez et al.
(2021) demonstrated that knowledge sharing
positively influences entrepreneurial outcomes by
enabling organizations to harness implicit
knowledge and innovate effectively. Knowledge
creation is essential for entrepreneurial orientation
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to yield significant entrepreneurial outcomes.
Factors such as knowledge transfer, idea
generation, and employee motivation collectively
shape entrepreneurial orientation and facilitate
entrepreneurship (Obschonka et al., 2019). These
processes are supported by internal factors like
organizational structure and external factors like
economic conditions (Riviezzo et al., 2019). Based
on these insights, the following hypotheses are
proposed:

H3: Knowledge creation significantly links with
perceived entrepreneurial intentions.

H4: Knowledge creation mediates the association
between entrepreneurial orientation and academic
entrepreneurship intentions.

Theoretical Framework

The present study is grounded in Psychological
Empowerment  Theory, which emphasizes
managing the balance between "exploitation" and
"exploration” based on an understanding of
organizational environments, circumstances, and
individual characteristics (Zimmerman, 1995).
This theory posits that individuals’ perceptions of
empowerment—rooted in their psychological
engagement with their environment—enable them
to make effective decisions and take proactive
actions.

Applying this framework (see Figure 1), the study
proposes that academic entrepreneurial intentions
are shaped by faculty members’ perceptions of
entrepreneurial orientation and entrepreneurial
thinking. These perceptions are influenced by
organizational factors and individual attributes. As
highlighted in prior research, entrepreneurial
orientation and thinking emerge from an
individual's understanding of their organizational
circumstances and opportunities for innovation
(Peschl et al., 2021).

The study further incorporates Psychological
Climate Theory as a supportive framework. This
theory asserts that individuals' attitudes and
behaviors are influenced by their perceptions of the
workplace environment (James et al., 2008).
Accordingly, the entrepreneurial environment is
introduced as a moderating construct, which
impacts the relationship between knowledge
creation behavior and academic entrepreneurial
intentions. Empirical studies, such as those by
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Huyghe and Knockaert (2016) and Obschonka et
al. (2019), provide evidence that supportive
organizational climates amplify entrepreneurial

Figure 1. Theoretical Framework
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Methodology

The methodology of the study was designed to
achieve its objectives using a survey-based
approach. This method was deemed suitable for
examining the causal relationships among the
measured constructs or phenomena underpinning
the research (Zikmund et al., 2013). According to
Guidolin et al. (2021), survey-based methods are
ideal for measuring and collecting data on multiple
variables and testing hypotheses to achieve
research objectives. Prior studies have also
endorsed the effectiveness of survey-based
strategies (Neneh, 2019). Consequently, the
current study employed this method to collect data
and test the theoretical model.

Sampling procedure

A random sampling technique was used, facilitated
by Microsoft Excel. A complete list of faculty
members was entered into an Excel spreadsheet
without separating affiliations. The random
number command and random weights were
applied to select the sample. This method ensured
that the sample was representative of the target
population.

Population and Sample Size

The study targeted public and private universities
in Pakistan. Data were collected through
guestionnaires distributed to individual faculty
members from these universities. Pakistan has 226
recognized universities, with 78 located in Punjab,

64 in Sindh, and 23 in Islamabad. As of 2014-2015,
Pakistan's public and private institutions employed
37,397 faculty members (Zeiger, 2021).
Approximately 14,000 full-time faculty members
worked in public and private universities in Punjab
alone (Zeiger, 2021). A comprehensive list of
faculty members was obtained from the
universities' official websites, and the sample
focused on individuals engaged in or interested in
entrepreneurial activities. Using Morgan’s sample
size calculation, 370 observations were required.
However, to account for potential non-responses,
685 faculty members were selected through
random sampling.

Data Collection Procedure

Data collection relied on self-administered
questionnaires, specifically designed to align with
the study’s objectives and improve reliability and
response rates (Collis & Hussey, 2013). The
questionnaire employed a five-point Likert scale,
which is widely recognized for its ease of use and
effectiveness in survey-based research (Nani,
2016).

To ensure relevance and validity, the questionnaire
items were adapted from existing literature and
tailored to address the current study’s research
goals. Faculty members’ responses were collected
and analyzed to test the theoretical model and
examine academic entrepreneurial intent.
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Table 1. Measurement Model
Variable Items Loadings CA CR AVE
AEIl 0.625
AEI2 0.643
AEI3 0.804
Academic Entrepreneurial AEI4 0.773
Intentions AEI5 0.834 0.866 0.896 0.523
AEI6 0.802
AEI7 0.494
AEI8 0.744
IC1 0.881
IC2 0.906
IC3 0.830
Industrial Collaboration IC4 0.885 0.931 0.946 0.744
IC5 0.899
IC6 0.766
IC6 0.802
RM1 0.851
RM2 0.910
e RM3 0.913
Research Mobilization RM4 0.900 0.949 0.959 0.796
RM5 0.884
RM6 0.893
UcC1 0.901
uc2 0.843
UC3 0.887
Unconventionality uc4 0.931 0.948 0.957 0.762
UC5 0.794
ucCeé6 0.856
ucC? 0.901
UP1 0.925
University Policies upP2 0.828 0.862 0.916 0.785
uP3 0.901
KC1 0.851
KC2 0.839
. KC3 0.776
Knowledge Creation KCa 0.760 0.975 0.977 0.663
KC5 0.872
KC6 0.894

The results of assessment of reliability and validity
indicate that all the items and responding loadings
corresponding to the latent constructs meet the
threshold which is 0.50 (see Table 1). In addition

to that Cronbach alpha, composite reliability, and
average variance extracted meet the threshold
value 0.70, 0.70, and 0.50 respectively.
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Table 2. Discriminant Analysis
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1 2 3 4 5 6
1 Industrial Collaboration
2 Knowledge Creation 0.568
3 Perceived Entrepreneurial Orientation 0.581 0.610
4 Research Mobilization 0.651 0.495 0.792
5 Unconventionality 0.814 0.630 0.458 0.814
6 University Policies 0.875 0.655 0.547 0.822 0.840

The present study evaluates the discriminant
validity based on the HTMT technique (see Table
2). The findings of current study indicate that all

the corresponding values of HTMT technique

indicate the values lower than 0.85 hence there is
no issue of discriminant validity hence dataset is
suitable for testing of hypotheses.
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Table 3. Structural Model

t-
Coeff. S.D. value p-value
Industrial Collaboration -> Perceived Entrepreneurial Orientation 0.284  0.006 45.054 0.000
Unconventionality -> Perceived Entrepreneurial Orientation 0.346  0.007 51.058 0.000
University Policies -> Perceived Entrepreneurial Orientation 0.148  0.004 37.500 0.000
Research Mobilization -> Perceived Entrepreneurial Orientation 0.300 0.005 61.429 0.000
Perceived Entrepreneurial Orientation -> Knowledge Creation 0.574  0.044 12.982 0.000
Knowledge Creation -> Perceived Entrepreneurial Intentions 0.626  0.035 17.771 0.000
Perceived Entrepreneurial Orientation -> Knowledge Creation ->
Perceived Entrepreneurial Intentions 0.360 0.043 8.412 0.000
Note: IC= industrial collaboration, UC= UP= university policies, PEO= perceived

Unconventionality, RM= Research mobilization,

entrepreneurial

orientation,

KC= knowledge
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creation, and PEI= Perceived entrepreneurial
intentions.

Figure 3 Structural Model
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Findings and Discussion

The findings of the current study reveal several
significant insights into the relationships between
industrial collaboration, unconventional
approaches, supportive university  policies,
research mobilization, perceived entrepreneurial
orientation, knowledge creation, and
entrepreneurial intentions. Collaboration with
industries has a moderate positive effect on
perceived entrepreneurial orientation,
underscoring the importance of external
partnerships in fostering entrepreneurial mindsets.
This finding is significant at the 5% level, with t-
statistics greater than 1.96 and p-values less than
0.05. These results align with prior research, which
emphasizes the critical role of industrial
collaboration in  promoting entrepreneurial
orientation (Martens et al., 2018).

Moreover, unconventional approaches strongly
influence entrepreneurial orientation, suggesting
the need for creative and non-traditional methods
in fostering entrepreneurial attitudesat 5% level of
significance as the value of t-statistics greater than
1.96 and corresponding p-value is less than 0.05.
Moreover, prior literature indicates that
unconventional approaches for the entrepreneurial

attitudes significantly and positively links with the
entrepreneurial orientation hence entrepreneurial
attitudes in  complex environment need
unconventional approaches to follow (Rahimi et
al., 2021).

Furthermore, the supportive university policies
positively impact entrepreneurial orientation but
with a weaker effect compared to other factorsat
5% level of significance as the value of t-statistics
greater than 1.96 and corresponding p-value are
less than 0.05. Earlier literature affirms that the
findings of current study which affirms that
supportive policies by the universities significantly
and positively influence the entrepreneurial
orientation among the faculty members in the
public and private sector universities (Fichter &
Tiemann, 2018). The empirical findings of current
study indicate that mobilizing research activities
moderately enhances entrepreneurial orientation,
highlighting the role of academic research in
entrepreneurship at 5% level of significance as the
value of t-statistics greater than 1.96 and
corresponding p-value is less than 0.05. The
empirical findings of current study well aligned
with the prior literature which claims that
mobilizing significantly and positively associated
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with the entrepreneurial orientation (Yang et al.,
2019).

The empirical findings of current study reveal that
the  perceived entrepreneurial  orientation
significantly and positively associated with the
perceived entrepreneurial intentionsat 5% level of
significance as the value of t-statistics greater than
1.96 and corresponding p-value is less than 0.05.
As the entrepreneurial orientation significantly link
or increase the chances of entrepreneurial
intentions among the faculty members of public
and private universities. The finding of current
study well aligned with the prior literature which
infers that perceived entrepreneurial orientation
significantly predict the entrepreneurial intentions
among the new venture creators (Hoang et al.,
2020).

Moreover, the empirical findings of current study
indicate that entrepreneurial orientation strongly
drives knowledge creation, suggesting that
entrepreneurial thinking fosters innovation and
idea generation at 5% level of significance.The
findings of current study well aligned with prior
literature  which  affirms that = perceived
entrepreneurial  orientation significantly and
positively  linked  with  the  perceived
entrepreneurial intention (Upadhyay et al., 2023).
Knowledge creation is a critical determinant of
entrepreneurial intentions, indicating that the
ability to generate and apply knowledge motivates
individuals toward entrepreneurship at 5% level of
significance.

Prior literature supports the empirical findings of
current study which claims that knowledge
creation significantly predicts the entrepreneurial
intentions among the faculty members of public
and private universities (Al-Jubari et al., 2019).
Furthermore, the empirical findings of current
study claims that knowledge creation significantly
and positively mediate the relationship between
perceived  entrepreneurial  orientation  and
perceived entrepreneurial intentions at 5% level of
significance. The findings of current research
indicate that knowledge creation mediates the
relationship between entrepreneurial orientation
and entrepreneurial intentions, demonstrating the
importance of translating entrepreneurial thinking
into actionable knowledge. In addition to that the
current study indicates that mediated pathway
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through knowledge creation underscores its central
role in linking entrepreneurial orientation to
intentions.

Conclusions

The underlying objective of current study is to
evaluate the role of attributes of perceived
entrepreneurial orientation towards the knowledge
creation, and perceived entrepreneurial intentions.
Furthermore, the present study intent to evaluate
the mediating role of knowledge creation between
perceived  entrepreneurial  orientation  and
perceived entrepreneurial intentions. The present
study considered the faculty members of public
and private universities as unit of analysis and
collected the responses from the individual faculty
members of public and private sector universities.
The current study used the 392 final responses to
evaluate the relationship among the latent
constructs. This study used the PLS-SEM
technique to evaluate the relationship among the
latent constructs. The empirical findings of current
study reveals that attributes of perceived
entrepreneurial orientation including industrial
collaboration, using of unconventional approaches
to problem-solving, research mobilization, and
universities supportive policies significantly
predict the perceived entrepreneurial orientation.
Furthermore, the empirical findings of current
study indicate that perceived entrepreneurial
orientation significantly and positively associated
with the perceived entrepreneurial intentions. In
addition to that the perceived entrepreneurial
orientation significantly and positively associated
with the knowledge creation. Moreover, the
empirical results of current study indicate that the
knowledge creation significantly and positively
associated  with  perceived entrepreneurial
intentions. Furthermore, the empirical results
indicate that knowledge creation significantly and
positively mediate the relationship between
perceived  entrepreneurial  orientation  and
perceived entrepreneurial intentions.

Implications

The percent study outlines the implications for the
entrepreneurs, public and private sector
universities,  policymakers, and regulatory
authorities. The universities collaboration with
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industries can significantly enhance the chances of
entrepreneurial  orientation which leads to
entrepreneurial intentions among the faculty
members. Universities should encourage creative
thinking, breaking traditional academic boundaries
to foster innovation.

Universities need to adopt the various programs
and programs structure to problem solving in
unconventional mechanisms that future can
stimulate the entrepreneurial orientation among the
faculty members. Moreover, the supportive
policies of universities can play a vital role in
shaping the entrepreneurial mindset among the
faculty members. Universities need to design and
implement policies that reduce bureaucratic
barriers and actively support entrepreneurial
initiatives like start-up incubators, funding
programs, and intellectual property management.
Universities need to focus on the creation of
knowledge and prioritize the translational research
which can significantly increase commercializing
the innovation and entrepreneurial intentions
among the faculty members. Universities and
regulatory authorities need to understand
significance of  entrepreneurial  orientation,
knowledge creation, and should develop a strong
entrepreneurial culture which stimulates the
entrepreneurial intentions among the faculty
members.

Limitations and future directions

Despite the multi-fold contributions, the present
study subject to some limitations. The present
study considered the perceived entrepreneurial
orientation as only predictor hence, future studies
need to consider the role of other predictors like
entrepreneurial thinking, organizational culture,
and further can test the role of other latent
constructs. The present study considered the
mediating role of knowledge creation however
future studies need to consider the other latent
construct as mediating factor, in addition to that
future studies also incorporate some mediating or
moderating variable to improve the predicating
power of model.
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